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The Blogging Study Numbers

Blogs Analyzed: 100 Period: 2022 - 2026
Monetization: Affiliate, Marketing, Ads, Sponsorships
Selection criteria: Business blogs making $5K/mo+

Niches Covered & # sites:

e Blogging & Online (21) e Lifestyle and Fashion (9)
¢ Finance (21) o DIY& Crafts (6)

Food & Recipes (14) e Health & Wellness (3)
e Travel (12) e Other (4)
e Parenting (10)



















WhatUsedtoWork | What Works Now
in Search (2015-2023) | in Search (2024-2026)

1.Chase Keywords: volume, match intent, rank 1.Entity-first: be a recognized brand

2.Link volume as the primary trust signal 2.Mentions and citations across the web

3.2,000+-word “ultimate quides* pumped at scale | 3.Depth and first-hand experience

4.Exact-match anchors and PBN tactics 4.Extractable answers (schema, etc)
5.Expired/Aged Domain redirects 5.Consensus across sources = Al trust
6.Exploiting domain authority in multiple niches 6.Author E-E-A-T with credentials
7.0ne channel: Google organic 7.Multi-surface: Google + Social ++

auy































3rd Party Al Visibility Tools

PROs and CONs vs GSC + BWT

e Cover ChatGPT, Perplexity, Claude, or Gemini
e Best way to track competitors’ Al Visibility

e Use 3rd-party data (estimates)
e Unreliable because of no context/personalization

3rd-party tools to track Al Visibility

1.Semrush Al Toolkit
2.Ahrefs Brand Radar

3.Ubersuggest M



How to Win in the Al Visibility Era

1.Use Proprietary data available (benchmarks, studies,reports)
2.First-party experience (Tests, screenshots, receipts)
3.Named authors with entity footprints. Real people get cited.
4.0wned distribution (Email, community, YouTube)

5.Agent-readable presence (schema, comparisons, tables)
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5 Mistakes of Al Visibility Optimization

1. GENERIC AI-WRITTEN CONTENT AT SCALE
2.CHASING KEYWORD VOLUME

3.IGNORING SCHEMA AND ENTITY SIGNALS
4.NOT PROVING E-E-A-T

5. TREATING BACKLINKS AS THE GOAL



Al Visibility Audit Checklist "W

What to do when back home
01 - RUN THE Al VISIBILITY AUDIT 03 UPDATE THE WEBSITE CONTENT

Download the 5-pillar checklist Lead each page with the answer at

and run an Al visibility audit. the top. Add Tables, Comparisons,

FAQ blocks, and unique information.

02 - FIX THE BRAND ENTITY 04. PUBLISH WHERE LLMS FETCH
Add Organization + Person Reddit, YouTube, LinkedIn, industry
schema. Make the machines Substacks, etc. Get quoted, not just

recognize you everywhere. linked.






Here’s how I’d build a $1M affiliate business

1.Become the go-to expert for ONE thing

2.Build an audience before chasing SEO traffic
3.Publish what Al can’t copy or summarize

4.Turn your audience into an owned asset

5.Use SEO and Al Visibility to amplify the business
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Quiz Question #1

When Google shows an Al Overview above the results, what

percentage of those searches end without any click?



Quiz Question #1 - Ahswer

When Google shows an Al Overview above the results, what

percentage of those searches end without any click?

Answer: 83%
When Al answers the question, 4 out of 5 users never leave the page.
Source: SparkToro x Similarweb, 2026



Quiz Question #2

ChatGPT retrieves real-time information from multiple
sedarch engines. Name the primary, official search engine it

pulls from as of 2026.
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Quiz Question #2 - Answer
ChatGPT retrieves real-time information from multiple
sedarch engines. Name the primary, official search engine it

pulls from as of 2026.

Answer: BING
Bing is the official search engine that ChatGPT uses to retrieve real -

time information. Independent tests show that the fallbacks are

Google Search (through SerpAPI) and DuckDuckGo.
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Quiz Question #3 - Answer

In one word: What replaces “ranking™ as the primary

SEO/AI Visibility metric by 2030?

Answer: Citations / Mentions / Being Recommended

Ranking measures whether Google lists you. Citations / Mentions
measure whether Al systems name you when it matters. You no
longer optimize to be found but to be recommended.









